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3) Michael C. Grillo, “The Social Psychology of Leadership and Followership in Symbolic
Politics Theory: An Experimental Approach to Studying Why Individuals Follow
Nationalist Elites,” Paper Presented at the 2008 Annual Meeting of International Studies
Association. San Francisco, CA.
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4) Bernard Bass, “Does the Transactional Transformational Leadership Paradigm Transcend
Organizational and National Boundaries?” American Psychologist, Vol 52.(1997).
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6) Lynn  Offerman, aet al.,, “Implicit Leadership Theories: Content, Structure, and
Generalizability.” Leadership Quarterly. Vol. 5. (1994).

7) Ronit Kark et al., “The Two Faces of Transformational Leadership: Empowerment and
Dependency.” Journal of Applied Psychology. Vol 22 (2003).

8) Boas Shamir, et al., “The Motivational Effects of Charistmatic Leadership: A Self-Concept
Based Theory.” Organizational Science. Vol. 4.(1993).
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19) P.J. Tichenor et al., Community Conflict and the Press (Beverly Hills CA: Sage. 1980).

20) D. D’Alessio, and M. Allen. “Media Bias in Presidential Elections: A Meta-Analysis.”
Journal of Communication 50:4(2000), 133-56.

21) RJ., Dalton et al. “Partisan Cues and the Media: Information Flows in the 1992
Presidential Election.” APSR 92:1(1998), 111-26.
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Organizational Influences on Presidential Choices.” APSR 96:1 (2002), 57-73.
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Political Communication” 13 (1996), 455-68.
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Abstract

The Intermediating Effect of Mass Media on The
Relationship between Political Leaders and Followers

Han, Junghoon

This article studies the intermediating effect of mass media on the
relationship between political leaders and followers. In particular, it tries to
show the media effect varies depending on the intensity of followership. For
the purpose, it suggests two criteria, such as long-term political preferences
and short-term political understandings of each individual, in order to
categorize the followership. It also uses survey data of the 17th Presidential
elections in Korea and finds those who are in each category. Results show that
the followership for the Presidential candidate at that time, Myung-Bak Lee, is
most strongly arganized by age variable compared to ideology, and party
identification. In addition, the persuasion or reinforcement media effect through
strategic negative reports will be greatest when media relies on the ideological

issues rather than age and party identification.

Key words: media effect, reinforcement effect, persuasion effect,

followership, leadership.



mtjelzt 2e el BR8] BAC miXle FF | 181

Figd

7FA =, 2000. 386Aﬂr41 o% E Z07: 20079 thA 3} 20081 Ao A1) o
g3t A ARA 9. TEssE @3 549485 ol

S, 2005, S5 B Beiel B3 AALL: 2004 ZAEH A,
S X A7 514(1):147-193.

Ansolabehere, S., Iyendar S., Simon A., and Valentino N. 1994. “Does Attack
Advertising Demobilize the Electorate?” APSR 88(4):829-38.

Bass, Bernard. 1997. “Does the Transactional Transformational Leadership
Paradigm Transcend Organizational and National Boundaries?”
American Psychologist, Vol 52.

Beck, Paul Allen, Russell J. Dalton, and Steven Greene. 2002. “The Social
Calculus of Voting: Interpersonal, Media, and Organizational
Influences on Presidential Choices.” APSR 96(1):57-73.

Benoit, William L., and Mitchell S. McKinney, and Lance R. Holbert. 2001.
“Beyond Learning and Persona: Extending the Scope of Presidential
Debate Effects,” Communication Monographs 68(2):259-73.

Campbell, Angus, Gerald Gurin, Warren E. Miller, Sylvia Eberhart, and Robert
O. McVWilliams. 1954. The Voter Decides. Row, Peterson and
Company.

Campbell, Angus, Philip E. Converse, Warren E. Miller and Donald E. Stokes.
1980. The American Voters. Univ. of Chicago Press.

Capella, J. N., & Jamieson, K. H. 1996. “News Frames, Political Cynicism and
Media Cynicism,” Annals of the American Academy of Political and
Social Science 546:71-84.

Converse, Philip. 1964. “The Nature of Belief System in Mass Publics.” In



182 | Ak HE - A5

Ideology and Discontent. David Apter (ed). New York: The Free
Press. pp. 206-261.

D’Alessio, D. and M. Allen. 2000. “Media Bias in Presidential Elections: A
Meta-Analysis.” Journal of Communication 50(4):133-56.

Dalton, R.J., P.A. Beck, et al. 1998. “Partisan Cues and the Media:
Information Flows in the 1992 Presidential Election.” APSR
92(1):111-26.

De Vreese, C. 2005. “The Spiral of Cynicism Reconsidered.” European
Journal of Communication 20(3):283-301

Easton, D. 1975. “Re-Assessment of the Concept of Political Support.” BJPS
5(4):435-547.

Edelstein, Alex. 1993. “Thinking About the Criterion Variable in
Agenda-Setting Research” Journal of Communication. 43. 85-99.

Fiorina, Morris. 1981. Retrospective Voting in American Elections. New
Haven: Yale Univ. Press.

Floss, Daniela. 2008. “Mass Media’s Impact on Confidence in Political
Institutions: The Moderating Role of Political Preferences: A
Preferences-Perceptions Model of Media Effects.” National Centre of
Competence in Research(NCCR) Challenges to Democracy in the 21st
Century. Working Paper No. 26.

Grillo, Michael C. 2008. “The Social Psychology of Leadership and
Followership in Symbolic Politics Theory: An Experimental Approach
to Studying Why Individuals Follow Nationalist Elites.” Paper
Presented at the 2008 Annual Meeting of International Studies
Association. San Francisco, CA.

Herman, E.S. and N. Chomsky. 1988. Manufacturing Consent: The Political



wltielsl BEe 22ole) BAY HAE g | 183

Economy of the Mass Media. New York: Pantheon Books.

Hibbing, J. R. & Theiss-Morse, E. 2001. “Process Preferences and American
Politics: What People Want Government to Be.” APSR 95(1): 145-53.

Iyengar Santo, and Donald R. Kinder. 1987. News That Matters: Television
and American Opinon. Univ. of Chicago Press.

Kark, Ronit, Boas Shamir and Gilad Chen. 2003. “The Two Faces of
Transformational Leadership: Empowerment and Dependency.” Journal
of Applied Psychology. Vol 22.

Katz E., and Lazarsfeld, P. F. 1955. Personal Influence: The Part Played by
People in the Flow of Mass Communication. Glencoe, IL: Free Press.

Key, V. O. 1961. Public Opinion and American Democracy. New York:
Knopf.
Kimball, D. C., & Patterson, S. C. 1997. “Living Up to Preferences: Public
Attitudes toward Congress.” Journal of Politics 59(3):701-28.
Klapper J. T. 1960. The Effects of the Mass Media. Glencoe, IL: Free Press..
Kuper, Andrew and Jocelyn Kuper. 2001. “Serving a New Democracy: Must
the Media ‘Speak Softly’? Learning from South Africa.” International
Journal of Public Opinion Research 13(4):355-76.

Lang, Ladys and Kurt Lang. 1984. Politics and Television-Reviewed. Beverly
Hills: Sage Publication.©]gAl 2] (). 1996. TV} A, A& J=F
A

Lazarsfeld. Paul, Bernard Berelson, and Helen Gaudet. 1948. The People’s
Choice. (2nd). New York: Columbia Univ. Press.

Lipmann, Walter. 2009. Public Opinion. NuVision Publication.

McCombs, Maxwell, and Donald Shaw. 1972. The Agenda-Setting Function of
Mass Media. Public Opinion Quarterly. 36. 176-185.



184 | A} HE - A5H

McCombs, Maxwell, and Donald Shaw.1993. “The Evolution of
Agenda-Setting: Twenty Five Years in the Marketplace of Ideas.”
Journal of Communication. 43(1): 58-67.

McQuail, D. 1997. “Mass Media in the Public Interest: Toward a Framework
of Norms for Media Performance.” In J. Curran and M. Gurevitch
(eds). Mass Media and Society. London: Arnold.

McQuail, D. 2005. McQuail’s Mass Communication Theory (5th ed.) London:
Sage Publications.

Offerman, Lynn, John Kennedy and Phillip Wirtz. 1994, “Implicit Leadership
Theories: Content, Structure, and Generalizability.” Leadership
Quarterly. vol5.

Patterson, S. C., Boynton, G. R., & Hedlund, R. D. 1969. “Perceptions and
Preferences of the Legislature and Support for It.” American Journal
of Sociology 75(1):62-76.

Patterson, T.E. and W. Donsbach. 1996. “News Decisions: Journalists as
Partisan Actors.” Political Communication 13:455-68.

Patterson, T. E. 1996. “Bad News, Bad Governance,” Annals of the American
Academy of Political and Social Science. 546(1):97-108.

Price, V., Tewksbury, D., & Powers, E. 1997. “Switching Trains of Thought.”
Communication Research 24(5):481-506.

Shamir, Boas, Robert House, and Michael Arthur. 1993. “The Motivational
Effects of Charistmatic Leadership: A Self-Concept Based Theory.”
Organizational Science. Vol4.

Tichenor, P.J., Donohue, E. J., and Olien C. N. 1980. Community Conflict and
the Press. Beverly Hills CA: Sage.

Verba, Sidney, and Norman H. Nie. 1972. Participation in America: Political



mltielsl BEe 22ole) BAY HAE S5 | 185

Democracy and Social Equality. New York: Harper and Row.
Yawn, Mike and Bob Beatty. 2000. “Debate-Inducted Opinion Change: What
Matters?” American Politics Quarterly 28:270-285.





